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Navy Blue

PlumDusty Pink

PMS 2965C
C100  M0  Y0  K90
R0  G42  B65
HEX 002a41 

PMS 527C
C63  M83  Y4  K0
R120  G66  B148
HEX 774293  

PMS Cool Gray 1C
C0  M0  Y0  K6
R239  G239  B240
HEX eeeff0  

MulberryPeach

PMS 7647C
C33  M90  Y28  K3
R171  G61  B117
HEX aa3d75

PMS 486C
C7  M68  Y49  K0
R227  G115  B112
HEX e27270

Violet Light Grey

PMS 7656C
C47  M92  Y15  K1
R148  G56  B130
HEX 933882  

PMS 702C
C21  M81  Y38  K1
R196  G84  B115
HEX c45472  

Royal Violet

PMS 258C
C51 M91  Y6  K0
R143  G61  B144
HEX 8e3d8e

The colour palette represents opportunity, 
strength, resilience and compassion.

Logo
The brandmark device has been created using 
a combination of shades from the colour 
palette in a gradient style. Each element within 
the brandmark overlaps, creating colours and 
rich tones. 

Colour Palette.

Our visiOn
A fairer and more equitable society with improved

 community wellbeing and better lives for vulnerable people.

Financial cOunsellOrs:
→ Are recognised as professionals

with unique skills and expertise

→ Are empowered to work with a
client focus towards a more just
society

→ Work in sustainable and safe roles

→ Own FCVic as their collective voice

Financial cOunselling: 
→ Is recognised and valued as a

profession

→ Is accessible to all who need it

→ Is well integrated with other
services

→ Has strong professional standards
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FINANCIAL COUNSELLING VICTORIA 
STRATEGIC PLAN 2022-2025

sectOr capacity 
Stable and 
sustainable 
funding of financial 
counselling services 
to meet community 
needs

Sufficient services 
accessible to people 
in a range of locations 
and settings

Balanced crisis 
case work with 
preventive and early 
intervention to 
ensure client needs 
are met, and reduce 
over time

Sustainable role 
design and workloads 
to protect against 
burnout and ensure 
clients are provided 
with high quality 
service

Diverse workforce 
to meet the needs of 
diverse communities

prOFessiOnalism

Ethical and client-
focused profession

Accredited training 
for specialisations 
and leadership roles 

High quality 
professional practice 
standards 

Professional culture 
that respects and 
promotes learning 
and development 

Meaningful and safe 
work roles and career 
pathways

cOmmunity  
engagement

Widespread 
awareness of 
financial counselling 
in the community

Strong relationships 
with other sectors, 
professions, and 
organisations

Improved body 
of evidence that 
demonstrates the 
positive impacts of 
financial counselling

Proactive approach to 
changing community 
needs; community-
led initiatives to 
achieve social justice 
objectives

Enhanced community 
awareness of sector 
and issues through 
media and social 
media 

advOcacy

Systemic reforms to 
achieve fairness and 
equity for all people

Membership-
driven systemic 
advocacy, informed 
by practitioner 
experience

Effective 
collaboration on 
campaigns with other 
organisations 

High quality 
submissions on policy 
issues; respected 
voice in policy 
debates




